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I) China, an open country for tourism

The tourism is one of the first activities in the world according to the World Tourism Organisation. This service represents the second way of income for 46 of the 49 poorest countries and represents 200 millions jobs and 10% of the world GNP. In 2006, the number of travellers was 842 millions (+ 4,5% compare to 2005) and they spent almost 700 billions of dollars. The growth rate of this sector is around 4% by year and will have to continue until 2020. Even if its exists lots of threats on the world tourism as example terrorism, sanitary problems (like the SRAS), the price of the petrol, the growth rate of this sector increased each year. Indeed, 2006 knew a new year of good growth by exceed the forecasted rate of 4,1%.                          
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Europe, is still the first area of tourism with more than 400 millions of visitors and almost 350 billion $ of expenditure. But in this “market” competition is harder and harder. Indeed, the emergence of new countries like China creates a new rank in the world tourism. So, lots of countries have to find new way to attract tourist because the weight of the tourism in the world economy is rising and maybe will continue for a long time. The countries which ignore that potential will lose money and opportunities…

One country in the highlight in this century understands and forecasted that tourism could be a great opportunity, and a big potential to develop again and again its economy: China. When China came in 2001 in the World Trade Organisation, this is confirmed that China is one of the most important countries of the world. In 2007 China is the fourth world economic power behind the US, Japan and Germany... To continue in the way of development, China opens its economy to tourism. So why and how China became the fourth countries most visited in the world? What are the economic impacts of this news form of tourism? To what extend china tourism had affected the rules of the occidental way to go on holidays?

I.1) Chinese and tourism


8 years ago, the Chinese government decided to attribute 3 weeks of holidays for all the Chinese population. Indeed, in 1999, in the economic goal (relaunchs the consumption) China gives 3 fixed weeks holidays: in October, in May for the work celebration and in February for the Chinese New Year. During these 3 periods it’s very complicated for a Chinese to travel in his country because around 50% of the population (almost 700 millions of people) go to travel only for one week each time. In 2003, China estimated that 100 millions of Chinese have already

The economic advancement of China made possible for million of Chinese to better earn their living (more than 40 million Chinese would gain more than 60 000 Yuan per month (that is to say 6 000€/mois)), and permit to travel.

After the holidays "interior", much of Chinese are now tempted to leave abroad thorough in particular by stronger Yuan. In 2007 the China International Travel Service (CITS, principal Chinese travel agency) affirms to have attended "an increase of 10%-15% of the travellers in departure for a foreign country" compared with the period 2006 of the national festival (October).

Last year, a little more than 30 million Chinese chose the foreigner like destination, which made of China the 6th larger country provider of tourists (towards the foreigner). The organization world of tourism of the United Nations envisages for 2015 an upheaval of the classifications and announces that China would be doubtless the fourth source of tourist traveller towards the foreigner. Beneficial effect for the visited destinations since the expenditure of Chinese carried out of China augment too. In 2003 it reached 11 billion euros to pass to 25,3 billion in 2006

At the general rank of the destinations envisaged in the twelve next months by the Chinese, Hong Kong arrives largely at the first rank, followed by Macau, Singapore and Thailand. Europe remains the destination dreamed of Chinese with at the head of the surveys France, but the costs implied by such a voyage make only it that dreamed destinations... (TNS SOFRES HONGKONG January 2007). 

( Foreigner tourists in China.


It is necessary to go up at the Fifties to see China beginning these opening for tourism. Indeed, China opened about fifteen "Agency of international tourism of China" in all the country. After the death of Mao, the arrival of Deng Xiaoping made it possible China to open in 1978, gradually its economy in the world and to create "the socialist market economy". From this date, tourism developed very quickly. In 1999, China accommodated 72,8 million tourists overseas including 8,43 million foreigners, that is to say 14,1 billion dollar of receipt

China is thus a new actor of size in the world of tourism. In 2006 China accommodated 49 million tourist whereas this number was lower than 10,5 million in 1990. The receipts which result from this, knew an annual progression of 13,6%, and the benefit generated into 2006 were 1,7 times higher than that of 2002. 
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According to the World Organization of Tourism, if Chinese tourist industry continues its current growth, the country will be the first touristy destination in 2020. It would exceed even the United States in 2007 (in terms of a foreign number of tourists), Spain in 2009 and France in 2014. Currently, China is the 4th touristy destination behind the three quoted countries. Moreover, The Olympic Games of 2008 and the World Fair of Shanghai in 2010 constitutes are two major assets for China… 

This report of the WTO shows the international tourism forecasts in 2020.  In 2020, the East Asia and the Pacific region will become the second place of tourism after the Americas states. Europe and Americas will lose market share, and this share will go directly for East Asia and the Pacific. Europe will stay the region the most visited of the world even if it will loose market to drop to 59,8% at 45,9% (more than 10 points!)

China is trying to do it best, to become one of the best countries for tourism. The country improves its services and technical installation. China has to be perfect for the Olympic Game, because it will make publicity for tourism in China… 
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Sources : www.consulatchine-strasbourg.org
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II - Means implemented by China
Now we know tourism in China is a positive contribution for the economic growth of the country.

Today tourists of the whole world come to China and we are going to see how China has become an attracting destination.

China is making lots of efforts to become one of big tourist countries, improving its installations and services.

Two major events will be organized by this country what affirms once more the growing tourist power : the Beijing 2008 Olympic Games and Shanghai Expo 2010 (or World Fair) are et will be engines of the growth.
China is a paradise for the travelers because the prices and the services are irresistible.
Tourist resources

The magnificent landscapes, the history and the culture are three reasons to visit China.

Two tourist routes to distinguish. The traditional one in the shape of ‘S’ link the famous historical, political and cultural cities with Beijing, Xi’an, Shanghai, Suzhou and Hangzhou. The second route is in the shape of crescent with the peninsulas of Liaodong and Shandong and the deltas of Changjiang and Zhujiang where tourists can enjoy the sea, the beach and the sun.

Many festivals attract the foreign tourists.

In fact, since 2000 the program “Tourism of the century” is carried out.

The reception and the tourist services

The National Administration of Tourism is the organization which defines the principles, political measures for the tourist development, works out long-term programs and annual plans, and organizes publicity campaigns.

Tourist agencies are distributed in the country to accommodate the Chinese and foreign tourists. With regard to these Chinese agencies, they reduce on average by a 30% their prices in the middle of Chinese National Festival in order to attract new tourists. This effect is also related to the governmental decisions to grant the three holiday’s weeks (Spring Festival, the Labour Day and the National Festival) to encourage the population and thus the interior tourism to spend more money.
Since its opening to the world, China has built a great number of hotels with various levels to answer the need of tourism. Currently China counts more than 3,000 classified hotels.
However the Beijing’s hotels store up records of reservations and benefit from this effect Olympic Games to increase their prices. 

Moreover the three types of communication (terrestrial, maritime and air) make easier tourism. The Chinese civil aviation has opened more than 1,000 national and international lines and does not hope to stop in so good way. Additional short and average distance flights have been established between the cities of the country like the services of railroad or the companies of coaches.
Taxis remain the most practical way to move in China. 25 Yuans (≈ 2.5 €) for 10 kilometers is the average of a journey.
The big air lines increase tenfold too. For example the Air France – KLM Corporation proposes more and more flights to China with a minimum of five weekly flights to Shanghai for the summer season. But the exorbitant prices of Air China stays in Beijing show once more this phenomenon of Olympic Games.

These transport services evolve with technology and air companies adopt electronic services of tickets.
China tackles even the development of space tourism.
We have not to forget a little additional detail that China is visited more and more because all generations are concerned from 7 to 77 years old. For instance Hong Kong Disneyland born in 2005 allows China to attract the households which are made up children. But the success state of affairs is mitigated because of high prices of tickets.

Chinese tourism becomes such extensive that “Chinese models” develop in Europe and in the whole world like the first “Chinatown” in Berlin.


In spite of all these progress it is nevertheless businesses tourism which predominates in China.

To bring out its tourist resources, China develops more and more its road infrastructures, increases the voyage routes; improve its tourist installations and the quality of its services.
In the effort to reach the world level, the tourist services are now able to satisfy the tourists on all the plans: organization of traveling and distractions, gastronomy, purchases, lodging and displacement.
Faced with this tourist growth, France would lose its leadership as a first world destination in a few years. The tourists dream of China.
III – WHO INVEST IN CHINA? 

We have seen that China has changed its approach refereeing to tourism. It has become an attractive country, whether for the tourists than for the investors. The point that should be underlined is that it is no longer a communist-centred country, since China tourism receipt is the most important of the Asian continent so far. 
Indeed, for instance in 2005, this sector generated in China almost $39,6 billion as well, which represents almost 28,1% of the market share in the region (14,8% including Hong Kong in 1990 according to the UNWTO database of November 2006). 

Since then, investments in this emerging area tend to be really efficient as they contribute to improve Chinese economic dynamism. Nevertheless, taking into account some political and economical barriers, and of course some social issues, investing in China remains problematic.

Indeed, who can outsource its activities in such an exigent nation? Moreover, all flows (people, cash, inputs, outputs, goods…) are checked out and under a strict legislation. To that extent, we are going to study the realisation of investments. Before that, we should catch a glance at the investments evolution on the Chinese tourism market, and at the opportunities of improvement of the activities. Finally, we will see concretely how China can target to become the most attractive country in the world concerning tourism.

1. Investment evolution and opportunities

In the nineties, China wasn’t considered as an attractive country for tourists. Actually, according to the World Tourism Organisation report, the largest Asian country only owed 14,8% market shares of the continental tourist activity. To that extent, Xu Jing, the Asia-Pacific area representative for the WTO (World Tourism organisation) planned during a UN meeting that China would reach the 1st ranking in 2014, above France and Spain (China is now 6th of the World ranking). The growth rate of this sector (10,5 million in 1990 and 49 million tourists in 2006) keeps on increasing and thanks to the Olympic Games in Beijing in 2008 and to the Universal Exposition which will take place in Shanghai in 2010, prevision about tourism flows in China can be optimistic.

On the first hand, to be able to afford such an augmentation means and facilities have to be improved. That is why, investments follow the growth rate of this sector. 

In 2005, international tourism in the Asian pacific region reached 320 millions people, generating 110 billions dollars.

Shanghai remains the first place where international tourists and foreign executives, who wasted 587 millions dollars, followed by Beijing (490 millions dollars)

Beijing will invest 470 billion Yuan, which is to say approximately 60 billion dollars to improve its facilities between 2006 and 2010. According to the municipal Commission of the development and reform, the funds will be assigned to the construction and the renewal of 2400 projects, in particular the international airport and of new subway lines. The municipality also indicated that the projects in progress concerning transport, the water and energy supplies, and the environment would be ended before the Olympic Games of 2008.

Thanks to the Olympic games in 2008, Beijing will welcome 4,4 millions of tourists, and will earn 4,5 Billions dollars. Civil aviation, construction, tourism, restoration… the Chinese media started to compile a list of sectors which will gain the benefit of the Olympic Games of Beijing.  With the purse of Shanghai and Shenzhen, the investors fought to buy actions in the stock exchange companies in these same sectors.  Knowing that Atlanta, Sydney and Athens benefited all from an economic boom at the time of the Plays, nobody wanted to miss gaining them by the business of the Olympic Games in China - whether they are great multinationals or small workshops.

Let’s say a few words on some companies: 

In 2005, UPS (United Parcel Service), a company of postal transport based in the United States, was promoted First Olympic Sponsor. In 2006, the company opened its first centres of retail sales in Shanghai and think of installing a network of points of sales in the universities and hotels.

The Chinese market of the delivery express train was worth more than 10 billion dollars Yuan in 2006 and is increasing by 30 percent per annum. The research undertaken by Samsung, the Korean giant of electronics, showed that 70 percent of Chinese pay attention to the sports, much more than that of Italy, second with 50 percent.  These statistics explain why the heavy Lorries like UPS, invest as much in forecast.  Few events can concentrate as much attention like the Olympic Games. China uses the Plays to build its image. SO do Companies.

Indeed, the companies of China and abroad are trying to take part of the blow and to profit in a form or another from the Olympic Games.  ITT, the company of water treatment based in the United States cut out a share of the cake of the OJ of a value of 8 million Yuan by gaining the contract of solutions pumping for canoeing.   

In March, English First, a group based in Switzerland was selected to give the lessons of languages for the Olympic staff.  

DHL, a German company leader postal, chooses to sponsor the national team of badminton in order to improve its recognition among its small and average customers of China.

As a matter of fact, the Chinese tourist economy will become the second, with the strongest growth, in the world in the 10 years to come, announced in a report the World Travel and Tourism Council.  The tourist consumption in China, the investments and the governmental expenditure increased by 14% in 2006, to reach 2, 77 trillions Yuan (US$354 billion), declared Jean Claude Baumgarten, President of the Council.  The figure will increase by 8, 7% annually from 2007 to 2016, converting China in the second country with the strongest tourist growth.  Tourism also brings to China more than 17 million employments, and the combination of all employments related to tourism will reach the 77 million employments.  The Council recommended to China to extend holidays (2 weeks more), to develop more hotels at small prices and to increase the English level of the service providers.

How does the Chinese government get involved in the increase of tourism?

- 410.000 companies with foreign capital set up in China. The country authorized, until the end of August, the creation of 411.495 companies to foreign capital in China. The contractual amount of the capital adds up 807,589 billion dollars including 429, 665 billion actually injected into the country, according to last figures' made public by the ministry for the Trade and the economic Co-operation.  The foreign investments played an increasingly important role in the development of the Chinese economy. In 2001, the revenues from taxes coming from the companies with foreign capital, accounted for 19% of the total amount, the added value of industries 24% of that of the whole of Chinese industries, and exports 50% of Chinese exports.  These companies created many stations and formed a quota of qualified technicians.

Currently 23 million Chinese work in these companies, that is to say 10% of the urban working population.  The introduction of foreign direct capital gave a blow of whip to the installation and with the improvement of the system of socialist market economy in China; it pushed the growth of the foreign trade and strengthened the capacities of competition of the Chinese products at the international level.

- Disneyland Shanghai… and other projects

By taking into account the Chinese population potential (1, 29 billion people), and its evolution as an attractive country for tourism, investing firms spend a lot to take advantage of this potential. For instance, Walt Disney Company announced two years ago that they were planning to create a new entertainment area in Shanghai, foreseen to be finished in 2010. Shanghai Disneyland will be 3, 7 times bigger than that of Hong Kong. This project stands for 3, 8 Billions of dollars. The aim of this challenge is to achieve this project before the opening of the Universal exposition. As a result, we can easily imagine that the economic outcomes will rise since tourists will not only go to Shanghai for the Exposition, but also to go to Disneyland.

We can also add, the Beijing Happy valley, the bigger entertainment area in China (250 millions of dollars), or on the same wavelength, the creation of the wider artificial beach in Shanghai in 2006. The beach is 790 000 SQM large. It costs 250 millions of Yuan and can welcome 5000 people.

Besides, China is also attractive for its shops promoting well known brands. For instance in Shanghai, the Laofengxiang jewellery or the trade of ivory sculpture or jade sculpture have planned to organize a tourist itinerary. This industrial tourism is one of the challenges of China, the Chinese government is making efforts to build and show tourists more and more things in relation with their culture, history and belongings.

Eventually, the train Qinghai-Tibet, recently inaugurated, in June 2006, was at the centre of each tourism agency, and Chinese advertising. This road trip is common among travellers. The bookings for this train were huge and prices much more competitive than Chinese airlines companies.

Needless to say that these investments have a huge impact on the Chinese and Asian economies, which are at the origin of several outcomes, positive or negative.

IV – Travel and Tourism Economic Impact in China
1) Total Demand
Global Travel and Tourism in 2007, is expected to generate US$7,060 bn of economic activity or total demand, growing to US$13,232 bn by 2017.

T & T in Northeast Asia is expected to post US$1,184.8 bn in 2007, growing to US$3,025.2 bn in 2017.

China Travel & Tourism representing 6.2% of world market share is expected to generate CNY3, 367.6 bn (US$439.8 bn) of Total Demand in 2007, growing to CNY10, 997.1 bn (US$1,571.0 bn) by 2017. 
Chinese Total Demand is predicted to  grow by 13.3% in 2007 and by 9.6% per annum, in real terms, between 2008 and 2017. 
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	 1 United States
	1, 689,309.0

	 2 Japan
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	 4 China
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	19 Hong Kong
	62,818.8

	21 India
	61,030.8

	24 Thailand 
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	35 Malaysia
	33,574.9

	45 Macau
	17,256.0

	54 Vietnam
	12,195.1
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	 2 China
	9.1

	 3 India
	7.9

	 6 Vietnam
	7.5

	 9 Hong Kong
	7.0

	11 Malaysia
	6.9

	13 Indonesia
	6.7

	17 Macau
	6.4

	35 Thailand
	5.6

	112 United States
	4.0

	148 Japan
	3.3


2) Gross Domestic Product
In 2007, the T & T Industry should produce 3.6% to world GDP. By the way, adjacent Travel & Tourism Economy have to generate 10.4% to world GDP.
In Northeast Asia, the Travel & Tourism Industry is expected to post a GDP contribution of 3.0% in 2007, while the Travel & Tourism Economy contribution will be 10.6%. 
China's Travel and Tourism Industry is forecast to contribute 2.5% to GDP in 2007 (CNY594.4 bn or US$77.6 bn), would rise to CNY1, 941.4 bn or US$277.3 bn (2.7% of total) by 2017. The T&T Economy input (percent of total) should turn down from 12.2% (CNY2, 918.8 bn or US$381.2 bn) to 12.1% (CNY8, 860.1 bn or US$1,265.7 bn) for same time.
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Light Blue Bar is T&T Industry GDP; Dark Blue is T&T Economy GDP
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3) Employment
In China Travel & Tourism industry is human resource concentrated, creating good quality jobs. 

China T&T Economy employment should give 72,488,000 jobs in 2007, 9.4% of total employment (Approximately one on every 10 jobs). 
By 2017, this activity is forecast to generate a total 75,710,000 jobs.
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	1 China
	72,487.9

	 2 India
	25,607.1

	 3 United States
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	 4 Japan
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	 5 Indonesia
	6,056.2

	 9 Thailand
	4,109.5

	13 Vietnam
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	31 Malaysia
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	11.3
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	88 China
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	91 Vietnam
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	136 Indonesia
	6.2

	146 India
	5.5


4) Visitor Exports
Travel & Tourism is a major exporter, with visitors injecting foreign exchange directly into the economy**.

In China, exports give a high share of Travel & Tourism's contribution to GDP. Of total China exports, T & T is forecast to turn out 6.8% (CNY678.4 bn or US$88.6 bn) in 2007, and should grow to CNY2,144.7 bn, or US$306.4 bn (6.3%of total), in 2017.


WTTC LEAGUE GRAPH EXTRACT
Light Blue Bar is Visitors Exports; Dark Blue Bar is Other Exports

** The 2007 Travel & Tourism Economic Research
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	7 Indonesia
	9.2

	 9  China  
	8.5

	13 Malaysia 
	7.9

	16 Macau 
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	18 Hong Kong
	7 .0

	28 Vietnam  
	6.4

	34 Japan
	6.3

	44 India
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	55 Thailand
	5.6

	132 United States
	3.8


5- Capital Investment

Travel & Tourism is a catalyst for construction and manufacturing. In 2007, the public and private sectors combined are expected to spend US$1,155.4 bn on new Travel & Tourism capital investment worldwide*** (9.5% of total investment - rising to US$2,392.8 bn, or 9.9% of the total, in 2017).
China T & T Capital Investment is expected to post CNY1, 297.0 bn, US$169.4 bn that’s to say 9.8% of total investment in year 2007. By 2017, it’s forecast to generate CNY3, 714.6 bn, US$530.7 bn or 9.9% of total investment.
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Sources: 
The World Travel & Tourism Council (WTTC) in association with Accenture: The 2007 Travel & Tourism Economic Research
V – Impact on the leading country of the tourism industry.

Tourism in China had a very quick development. That can cause many impacts on the economy, the social behaviour and the way to discover the Chinese culture.

What are the effects (negative or positive) of the quickly openness?

a) Economic impacts


The UNWTO expects that the tourism in China is going to continue its increase at a 4% increase a year. Even if Europe, especially France will remain still for several years, typical places to visit, its share in the world tourism will be reduced by the high number of person that will choice to go and visit Asia, this new culture, new Odysseus.

Nowadays, France and Europe are the leading countries in the world. Every year, they make discover to billions of people, the “old Europe”.


With the “boom” in tourism in China, Europeans, Americans, Japanese go and visit China, its new complex, its new city drawing, its old patrimony.


China has adapted its manner to make tourism to its local culture, to its people and its economy. It developed then several infrastructures, companies (like the airports, low cost companies, complex, cultural places, museum, street empty of restaurants…). Il welcomes today thousands people  


Urbanisms, exodus, workforce, are the leitmotiv of the openness of the country. Employment, business attracts of a lot of investors and people from the countryside.

b) Social impacts


The expansion of tourism in China had a lot of effects on the population. First, population didn’t used to go on holidays, to travel all around the country. Therefore, we can observe a big exodus. People from the countryside want to live where they can find employment and decent wages.


On a second hand, the development of tourism made the workers mind change, that is to say that people want holidays. Workforce changes, the level of living increase. People are more and more wealthy and sensitive to leisure time.

The China economy today is not only considered as the manufacturer of the world, but also a country that develops culture, tourism, that attracts people from all around the word. A country that 
c) Cultural impacts


In China, with the arrival of the World Olympics Plays in 2008, cities has changed, a lot of traditional or old building, places have been destroyed to draw the lines of an occidental city.

The big problem of China is also its authoritarian regime that can’t permit a real meaning of culture. Tourism that’s way has been oriented to a mass tourism. It lacks a lot of people to learn the real history of China, and to draw over the centuries and for the last century, over the decades.


Building in big cities like in Shanghai are plummeting and that endanger the historical center of the city, the cultural habits and the way to do business. 


China is opening, every day, by its capacity to attract people from all around the world and to initiate them to the rites of Confucius. 
VI – Limits of this new form of tourism. 
a) How tourism contributes to China economy development


Nobody could imagine that China could develop its economy by tourism. Everybody imagines China in the world economy race like the “big manufacturer low cost of the world”, but the truth is that China succeed in that industry and forecasts considerer that China could be the winner of the world tourism race in 2010 or 2015.


Like China does from decades, it had also copied the concept of development of tourism linked with economic prosperity. It is right that tourism lead to a renew of the county, of all the infrastructures, gets better the rate of employment, permits to workforce to emancipate. 


Tourism in China is an asset of development and openness to the world and in the country it-self. Exodus, Migrations of people, permit to the Chinese to know their patrominomy, their reasons to make discover their culture.

Business tourism permits also to attract investors and firms. This is the first form a tourism that had appeared and that had permitted the development of the civil tourism, or mass tourism.
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b) A mass tourism

According to a recent report of the WTTC (World Travel & Tourism Council) China is to become the second largest tourism economy after the US by around 2015

The tourism industry contributes up to 2, 9% of the China GDP in 2006. An industry which employs today more than 17, 4 millions persons.

Tourism had become a new form of growth, development in China. 


The contribution of tourism to the economy included increasing foreign currency, creating job opportunities, promoting related industries and protecting the environment, said Wei Xiao'an, a tourism expert.
c) In 2010, how could we imagine a globalized world with China, the leading country in the matter of tourism?


In the next five years, China will be a different country. Flows that come from America, Europe will make the country change. China cultural authorities are worry about the fact that the mass tourism do not permit to protect china authenticity, single culture, that the flows of real estate investors destroy culture, old and typical places.

Indeed, we will discover a country divided by 2, a coast Occidentalized, with employment, high investment, high purchase power and countryside more and poorer, without mean of communication. 


We can draw a parallelism, when the economy progress to the coast, the authenticity, the typical culture, what tourists wants, is dismantling by the countryside. 


China overlaps in the world business, the world economic race, by a real colonisation of its coast by occidental investments and way of life, that is to say mass development, mass tourism, mass industry.

Is China can develop by its self, and impose its own way of development to the world? For the moment, the tourist follows the rules of occidental development. Perhaps, when China will be in 2010 the first tourism industry and will start to impose its ways of living, of discovering cultures, to go on holidays for the rest of the century to the rest of the world…
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