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Exports from the United States in the form of film and tape rentals,
1986-2000. All values given in millions of constant 2000 dollars.

Countr 9861990 1995 2000
United Kingdom 178 275 328 1,235
Germany. 126 224 303 1080
Netherlands 256 492 3 862
Japan 18 232 256 75
France 171 191 205 647
Canada 174 291 180 633
Spain na  oma 295 583
Italy 168 165 199 459
Australia 173 123 181 3
Brazil na na 105 237
Mexico 2 45 78 186
Belgium-Luxembourg 19 7 s 132
Sweden na na 73 108
South Korea na na 53 107
Rest of the world na na 654 1545
Total exports TpE3 2586 2939 B850

na: not available
Source: US Department of Commerce, Bureau of Economic Analysis,
Survey of Current Business.
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Part 1: The market Hollywood


A – History
Hollywood was created in 1886 by Horace and Daeida Wilcox. Those two immigrants decided to live in the suburbs of Los Angeles. They decided to buy a huge plot of land in order to build a farm. In few years, they were able to transform the plot of land in a beautiful and peaceful farm, a real paradise with Hills, a nice climate with a great view on the pacific.  Madame Wilcox decided to call that place: Hollywood.

In Dec. 1913, a representant from the famous players Lasky, the future Paramount, came from New York in order to find a studio for their new project of movie. The studio was a cowshed, There was shooted the first mute movie. That was the big brother of the famous westerns movie.

Attracted by the weather, the possibility to shoot outside of the studios, the prices of the plots of land and the manpower, and finally the different landscapes, so many producers and movie makers decided to take place in Hollywood. D.W Griffith made the first big production by shooting in 1915 Born of a nation, then in 1916 Intolerance.

Comedy was born quickly thanks to Mack Sennett who shooted hundred of comics short movies. The man casted Charlie Chaplin and its famous character named Charlot. In less than 3 years Charlie Chaplin becomes a Star. He signed it first 1 million dollar contract in 1917 and became multi millionaire at 28 years old. With Douglas Fairbanks and Mary Pickford, the two stars of the moment, he founded in 1919 united artists and helped Hollywood to confirm its status of international capital of cinema. The legend of Hollywood started at that moment. 

Actors became idols, extravagances, huge studios took place in what will be Hollywood and the Jet Set of The 20's and the 30's. Hollywood was in transformation, it became a huge factory where the producers were kings. Hollywood employed more than 28.000 persons, 170 producers and 350 writers whom made 500 to 700 scripts in a year.

The biggest park of studios was Universal city. Each of those studios composed a city in the city. It takes place in a castle with huge walls where producers have an absolute control of the fabrication. We called them the moguls. Some Movie makers like Samuel Goldwyn et David O. Selznick were able to shoot one of the greatest movies of Hollywood history without the help of those majors. The 30's represented the apogee of Hollywood and some great movie directors like Frank Capra, John Ford, and Howard Hawkes.

In the 40's movies in black and beautiful women were the principal outlines of Hollywood. Actors were more than idols thanks to the Second World War, they were able to give some dreams and they helped the population to wait the return of soldiers.

More than ever, the producers made stars, specially women ones whom were always beautiful, charming, and glamour...Rita Hayworth , Esther Williams, Jane Russell, Lana Turner, Barbara Stanwyck, Bette Davis, Ingrid Bergman, Ava Gardner, and of course Marilyn Monroe the biggest star of Hollywood. 

They were representing the glamour side of Hollywood at each apparition. They were the ambassadors of the dream that represented Hollywood.

The legend of Hollywood is now in a street. The stars have the possibility to put their fingerprint in front of the Grauman’s Chinese Theatre. In the 50's Hollywood is helped by the TV. Stars like Marilyn Monroe, Elvis Presley, Marlon Brandon Became more popular thanks to the TV. The big studios produced more and more different movies. Dramas, horrors, Suspense...the TV represented a new market.

Hollywood had also a black period. That period was affected all the country, even Hollywood could not escape to Joseph McCarthy.

The man was a senator who denounced the power of the communists even in Hollywood. He decided to start a kind of crusade against all that communists. With the help of the FBI and others agencies, he was able to make a real trauma in the mind of the population. Hollywood became the center of investigation of that theory.

More than 300 actors, producers, directors were accused

Without any evidence, if they would play again, they were obliged to abjure their convictions. 10 of them were sent to jail and about ten of them were obliged to escape to Europe or Mexico (Charlie Chaplin, Joseph Losey, John Berry, Jules Dassin, etc...). The others had to face hard conditions in their life but also in their jobs. They had bad payments and are obliged to live in the clandestinely. It's only in the 60's that the situation started to be "normal". Some names started again to be shown on the screens but only 10% of them. Hollywood was shocked, many movies are made around this period, and the last one was the movie of George Clooney which was in the cines 2 or 3 years ago.

The Studios:
The history of Hollywood is a kind of sum of the different histories of the biggest studios. 

Those studios are:
Metro-Goldwin-Mayer was created in 1924 after the alliance between Metro Pictures Corporation, Goldwyn Pictures Corporation and B. Mayer Pictures.

Columbia Pictures was created in 1919 by Jack Cohn and his brother Harry, the company was named CBC Film Corp. It's only in 1924 that the company was named Columbia Pictures.

Warner Bros was created in 1923 by 4 brothers: Jack, Sam, Harold and Albert Warner.

Twentieth Century-Fox was born thanks to the alliance between two companies: Fox Film Corporation (created by William fox in 1915) and Twentieth Century pictures (created in 1932 by Joseph Schenck). That was in 1935.

Those studios with the Paramount, Universal and RKO Pictures are Hollywood and the cinema in general. They invented all the different movies. They made many stars. They promoted Hollywood and made the legend of Hollywood.

One of the great ideas of those studios is the Oscars ceremony. In 1927, Louis Mayer (MGM Boss) purposed to create the Academy of motion picture arts and sciences (an association of the producers in order to face the claims of the employees and the actors and to ameliorate the image of the industry). Then, he purpose to give awards: the Oscars. Cedric Gibbons, Artistic responsible of MGM designed the award. The award was named Oscar in 1931. (It’s only in 1939 that the Academy used this name).

3 persons claim the creation of the name:
Margaret Herrick (responsible in the academy) because her uncle Oscar looks like the award.

Sidney Skolsky and Bette Davis for others extravagant reasons.

The most certain Version is the Margaret Herrick one.

Since 1929, the Oscars reward the best movies shown in the USA and the best professionals in different categories. It reward the movies played the year before the ceremony.

For each award, the Academy purpose 5 names. Only the members of the academy are allowed to vote for the winner. The members represent 14 categories: Actors, decorators, cinematography, movie directors, music, producers, public relation...

The principals categories reward the best Picture, the best actor in a leading role, the best actor in a supporting role, Best actress in a leading role, the best actress in a supporting role, best director, best writing, best art direction, best film editing, best sound...

The nominations are appropriate for the most of them, but we have some black outs in the history of Hollywood. The academy is not really unbiased. Many great directors, actors...were never reward for their work. Others collect the Oscars even if they were not the best in their categories.

The award is a kind of comparative advantage for it owner. His work is more appreciated, and the owners have certain credibility. He will certainly be well paid because of this award, for the directors, they will find producers easily because of this award... The financial side of the Oscars is very important.

The ceremony is also a way to show them to world the glamour side of Hollywood. It permits to do a big advertising of the legend of Hollywood.
B – State of the site of the market
In order to establish a report on the cinematographic market, we can notice Hollywood industry represent between half and two-thirds of total box-office receipts in this industry all over the world. We can explain this phenomenon thanks to the standards of popular taste in the whole world, the competitive advantages concentrated in Hollywood (a big density of studios and producers in the same place), the extensive distribution network and also the efforts of US government to promote the Hollywood system. 

Moreover, in Hollywood history, exportations have always depended on political support from Washington. In this way, the American government have pressed others countries to import Hollywood films. 

The majors’ domination 

The Hollywood system couldn’t exist without the power of the American majors. 

Indeed, we can notice in the American cinematographic industry three different types of actors: the majors, their subsidiaries and the independent producers. 

The majors are represented by the Motion Picture Association of America (MPAA) in the USA and by the Motion Picture Association abroad. These associations are in charge of representing the rights of the 7 main majors, i.e. producers and distributors of filmed entertainment. It includes cinema films, TV shows, DVD on sale or retail, internet films…

Theses main majors of the Hollywood system are: 

Buena Vista International (The Walt Disney Company) 

Columbia TriStar Film Distributors International 

Metro-Goldwyn-Mayer (MGM) 

Paramount Pictures Corporation 

Twentieth Century Fox International Corporation 

Universal International Films 

Warner Bros. International Theatrical Distribution 

Some of the most famous subsidiaries are Miramax, which belongs to Disney, New Line or Sony Classics. 

We have to note in the 80’s, Reagan administration allowed a new vertical integration step for the majors with the end of the “Paramount anti-trust law”. In this way American studios can acquire cinemas, TV channels… and manage every step of audiovisual products exploitation, as production, distribution and broadcast. 

So, we can underline the real domination of the Hollywood in the US cinematographic industry. Their films are the most profitable in the US market and the international one. For example, in 2000, the Hollywood majors have reached 83% of market share for 7 661 millions $ in US box office.  


Hollywood system domination on the whole world 

Hollywood system depends a lot on the international dimension of the cinematographic industry. We can explain it easily because of the need of profitability. In fact, the necessary investment for a film production is extremely high whereas duplication costs are really low. That’s why, distributing a lot of copies all over the world improve a lot the probable profitability of a film. 

Since the beginning of the Hollywood activities, cash flows generated by foreign markets are included in budgets. 

Nevertheless, the exportations of the American cinematographic goods have increased a lot after the end of the World War II. Today, every country in the world can feel the Hollywood presence. In the actual globalization context, films exportation is a real element of world competitiveness. In this way, exportations have represented in the last 30 years between 40% and 50% of the main Hollywood studios revenues. 

The cinematographic industry of Hollywood is so important that it is one of the scarce US sectors which have a positive balance. Hollywood exports more products than it imports in every country where it is present. This Californian cinema group possesses around 80% of film market share in the world and 70% of TV shows. However, the only cinema industry which can still fight against Hollywood in its own country is Bollywood, the Indian cinema industry. In south-Asia, the danger for Hollywood industry is the incoming power of Bollywood culture. Today, this industry is exporting its products in others countries where it can find great popularity, like in England, France or even in great US cities. 


The Hollywood blockbusters 

Since the middle of the 50’s, Hollywood has been weakened by the increasing power of television. Cinema wasn’t the first mass media but a tool of entertainment whereas TV was becoming the quotidian life media. 

To fight against this reality, in the 70’s, appeared the blockbuster. This kind of film possessed a phenomenal production budget and an enormous number of copies on the American market. But, the term of blockbuster has involved and today is not only a type of distribution but an ideal of US cinema in economics and spectacular terms. Every year spectators of the world discover films extremely costly but which are almost always profitable for the studios, thanks to the video and TV markets, and the by-products. 

Nowadays, blockbusters are characterized by spectacular scenes of action, exaggeration of feelings and situation of crisis. Their models are catastrophic and fantastic films. In this way, some of the most famous directors of blockbusters are Steven Spielberg and Georges Lucas. 

The 10 most costly films of Hollywood

1. Cléopâtre - 290,2 millions $

2. Superman returns - 268,5 millions $

3. Titanic - 250,2 millions $

4. Waterworld - 231,6 millions $

5. Pirates of the Caribbean: Dead Man's Chest - 223,1 millions $

6. Terminator 3 - 219,5 millions $

7. Spider-Man 2 - 212,8 millions $

8. King-Kong - 212,3 millions $

9. X-Men 3 - 209,3 millions $

10. Wild Wild West - 206,4 millions $
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Structure of selected national film markets, 2000.
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Part 2. Hollywood as a global diffuser of ideology

 A - The Hollywood system spreads the “American dream” but is also a tool of power and political message
The spread of the American values
Hollywood Boulevard is said as the theatre of dreams for a large part of the whole population. This image of a perfect world has specially been spread thanks to the cinema, also by promoting the American society since the end of the Second War.

The American Dream could refer to the idea that one’s success or prosperity depends on the hard work and abilities. This point of view is for instance in opposition with the European aspects of a success, which is generally due to a rigid class structure. The American Way of life is the continuation of this success, described as a lifestyle based on a consumption system and where people believes in common values like freedom and the pursuit of happiness.    

Since the end of the Second War, the American cinema and especially Hollywood has tried to promote these two ideologies of their society. We could consider that it managed to convey the message, and it is proved by the success of the movies diffused during the period.

One of the most interesting examples could be the movie “Rocky”. It is both the image of the American success and a diffuser of ideological values. Rocky is one of the movies made to be appreciated by most people, and it could be logical to consider that it is a simple version of David versus Goliath. But, according to specialists, it can be interesting to deals with this movie in a different way, not only regarding to the undeniable business aspects of the success. 

Actually, the first part of the six chapters has been created in 1976. In this period, the US is in front of some domestic and international social troubles. For instance, black people and women are fighting to benefit from the law equality; the Vietnam War had just been finished with the victory of communists versus the Saigon government, producing huge divisions into the American society. The society is struck by a deep identity crisis, which call in question of liberalism, that is to say the ideological base of the fight against the socialist bloc. Rocky is drawing a picture of this situation by taking place in a popular area of Philadelphia, the city of the US Declaration of Independence. The movie has to be read as a metaphor of the American society of this period. It specially presents to people how the society is and –trough the main character- how it should be, making a distinction between the good and the bad patriot, starting to develop that is knew as the Reagan Cinema. So, the fact is that the movie is clearly a way to spread a “conservative ideology”, but also a way to show and prove the “American dream”, both by the success of Rocky (the character) and the success of Sylvester Stallone (scenarist & actor). Rocky try to set American people‘s mind at ease, for instance by revalorizing myths.

In the same way, we can consider that generally, the American cinema, and on top of that Hollywood movies, are based on a Western view and critic of the world. There are scarce cases of movies which are displaying a concern through the Eastern view. These positions of the American cinema enable the industry to impose their perception of the world. In the same time, we are witnessing to a promotion of the American history. For instance, recently, the movie “Pearl Harbor”, adopted a pro-American view to explain this fact of the Second War conflict. The movie finishes by a moralization of the event, settling American as heroes, without dealing with the other consequences (A Bomb for instance) linked to the history.

So the American cinema and especially Hollywood, contribute to spread values and ideologies considered as righteous by their society. The fact that this industry is offering products on a global market easily enables the assimilation of these values and ideologies by other societies, all the more that it can become an interesting tool of power. 

Hollywood as a tool of power and political message        

The globalization of the American cinema changed the way that Hollywood could be used. The fact that it became one of the most spread industries, in addition to the intrinsic messages that could be inserted in a movie (as in every mean of communication), placed the cinema as a strategic tool. The governments, other institutions and even public personage erected it as an efficiency mass media tool. 

First of all, it seems interesting to point the fact that Hollywood had been a tool for the politicians. The link is all the more tightened that actors often participate to the political life, by starting a new career of politician (Reagan, Schwarzenegger…), or by making movies pro or against government policies. But the process could be in the other side, so that politicians could enter the American industry cinema. For instance, after his defeat against George W. Bush, Al Gore decided to participate (as main character and orator) to the documentary of David Guggenheim, “An Inconvenient Truth”, which was dealing with the Global Warning concerns. 

But Hollywood as always produced stories oriented by the news and the politicians. For instance, before 1989, the bad characters were frequently from communist countries like Russia or Cuba. We could still take the example of Rocky, who in the fourth chapter fight against a Russian in a deep Russia. Today, these types of characters are often acted by Muslim, which is clearly the new targeted civilization.

In the other side, we are witnessing to a wake up of militant cinema and especially by Hollywood. For instance, facing the difficulties of the American society to accept the gay population, some scenarists like Ang Lee, do not hesitate to produce engaged movies like “Brokeback Mountain”, story of a forbidden love between two Cow Boys in the deep US of the 60’s. Other productions from Hollywood deals with political and social concerns like for instance racism in Los Angeles (“Collision” of Paul Haggis). According Peter Biskind, Hollywood specialist, this wake up is clearly due to a conflict with the policy of the actual government. Thanks to the globalization of Hollywood and of the American cinema, these authors can simply express their opinion on the situation and spread it all around the world. Michael Moore hugely benefits from this wave with his documentaries on the Bush policy.

Finally, this trend is also followed by an evolution of the model of spread of values at an international level. In fact, movies are ever more taking place in foreign countries and dealing with foreign concerns. Recently, we can quote “Munich (“Spielberg), or “Syriana” (Stephen Gaghan). The spread of the American lifestyle is eroding and today, authors are targeting more awarded subjects that could maybe more objectively.        
B- Hollywood dans l’art et la culture au niveau global


Cinema according to Hollywood

The American cinema was metamorphosed during the 20th century. Indeed the productions until years 50/60 had a moral code (the Hays code) until this period the films maker attempted to really work the style and the reflexion on the topic of film without seeking mainly commercial success. This period correspond to the development of the television which is a decisive stage in the evolution of the American cinema. From this time we start to see appearing the blockbusters. Why? With the attraction capacity of television, the cinema felt threatened and thus launched its metamorphosis.

This transition from quantity to quality leaded by the profit law with very well negotiated for two essential reasons.

The first one: The universal diffusion of the Hollywood cinema is possible thanks to the diversity of the American population. For a production being a world success it is necessary to answer to of its spectators waiting. Now how satisfy the demand of French, Brazilian and Chinese with a single product? The answer to this question is in the constitution of the American civilization. The United States are established by a multitude of nationalities, looking the New York districts enough to prove it. Indeed before to its diffusion a blockbuster will have crossed a quantity of test which allows judging its potential global success. And it is thanks to the variety of its population that these tests are reliable.

The second reason is economic. Hollywood succeeds in creating action-packed films, which people goes to see films not only for their artistic aspect but to admire the technical exploit of the producers and the film directors. 

Now has big reinforcement of special effects it is easier to reach has to produce of the spectacle.
These two reasons are the main cause of the global broadcasting of the American cinematographic industry.


Means of broadcasting of the American culture

The Hollywood cinema is often considered as the first vector of broadcasting of the American culture abroad.

The American companies use Hollywood to spread out its ideas and its mode of consumption in the whole world. For it the American industry deals as we saw it above the cinema under the angle of business.

Hollywood: an American multinational that serves of the American multinationals.

With the diffusion of its films all over the world, Hollywood contributes to Americanization of the world. Consumer habits and the way of life that the people can see influenced our manners to consume.

American films are as a long time advertising, all the apparition of brands have been negotiated often generate million dollar contracts. So Ray Ban saw its sales exploded after the diffusion of Top Gun and Men in Black.

Agency of pub dedicated exclusively to the negotiation of contract for the appearance of brands in films was born in the United States there are about ten year.

Since several years Hollywood exploits a new sort of production: the TV Shows. The real profusion of the TV Shows is even more effective for the broadcasting of the American model of consumption than the films. Indeed 

The second reason is that the TV Shows have often as subject the current life of character to which the spectator can identify. So these productions facilitate the broadcasting of the American way of life that that is in the way to get dressed, to feed, or to choose its hobbies.

A business more organized to be competitive

To sit its dominion on the world Hollywood has developed a system of casting of its films as important as its ambitions and the commercial stakes.

As we saw it previously, majors have the quasi-total control of the means of distribution in the developed countries.

Thanks to their multinational operations majors checks directly the big systems of distribution in all the main overseas markets, as well as in the other numerous secondary markets.

United International Pictures, for instance, is a joint venture of Universal and Paramount, which possesses infrastructure in most large number of 37 different countries.

This conception of the cinema to imply the implementation strategy of world, identical has any American multinational. So every production has a marketing strategy which is particular. And each film is exploited at maximum. 

The success of Hollywood can resume in terms of competitive advantages generated by its incomparable technical and organizational capacities.


This global strategy is encouraged by the government.

The 90’s, in a will to slow down the broadcasting of the American culture, the decree TASCA which establishes the application of quota about the European broadcasting out and the production of work.

Following this decree, the Americans accused Europe to lead a protectionist policy and "fought" against this " exception culturelle".

This anecdote proves has which point the exports of films of Hollywood always depended in a significant way on a robust political support for Washington.
PART III: Target strategic, two sense 
A – Strategy to collect the wider public (how they perpetuate their supremacy on the market, the pub…)
In order to achieve global coverage, Hollywood film, that after 1915 was considered by Court as business with the main goal of making profit, like any other business started from conquering its national market. 

Pursuing this goal Hollywood launched into prioritising traditional American values such as: patriotism, family, American nation and courage.

This strategy was supported by an enormous marketing campaign, which would have been a paradox if not for the fact that it was done in the country that actually gave birth to marketing as a science.

When the national market and its closest neighbour Canada were conquered, Hollywood moved forward, expanding its values over Europe. 

Today over 70% of Hollywood movies are being exported while Europe exports only 6% of its films. 

Of course this success of Hollywood internalisation was largely due to US financial power in the world and to the fact that ever since the world has become US influenced.

The two World Wars contributed to the power accumulation in the US and to its becoming the world’s economic centre and American life style – a benchmark. 

Moreover, the situation of world’s economical dependency from US made film exports even easier. 

To be successful in Europe, they kept their values by including heroism in their films, which became the model for all the Europeans.

When the Cold War was over, there was already no doubt that United States of America was the most powerful. Now the question was how to entertain the nation.

How the world can be entertained? Of the same way that people who live in  the country who have won all the wars and who became the country that help all the other countries for their reconstruction, it is to say entertainment in getting to the cinema see super production the Hollywood blockbusters.

In order to follow their strategic plan, and to success exportation in all countries, it has been making advertising adequate to promote the cinemas and to do that operators of room accept more and more, alike to give preferential treatment the Hollywood movies.

In order to perform the advertising the studios of Hollywood productions spend money, il’s a very large budgets.

In effect, only for advertising, these films called blockbuster, have a budget of 50 million $ us , while a European film to big budget marketing campaign hardly reached the 500  thousand euro.

These 50 million $ are used through the creation of blog on the internet, make interview, games on the film, created a phenomenon of viral marketing thanks to the dissemination of announced band of spot.

Communication of films is also much relayed by the press, that is magazines, newspapers, specialised press; show TV as, over the studios of Hollywood production set up partnerships with media groups national and international, as vivendis universal, so with that there is no barrier to economic, cultural and policies to make the massive communication of films.

Thanks to this, their films are relayed in the world and at lower costs, moreover; they are using the echo phenomenon because the output of films is done simultaneously throughout the world.

They are, as it is possible, a vertical integration by buying or taken participation in support of media.

Of the players more films give interviews in all major cities to promote the films and they talk about them through the press people who are always a correlation with the film.

there was another strategic point to succeed the globalization of Hollywood studios: in all the films they employ actors of foreign origin and who are stars in their respective countries or continent, which create a craze of the press and spectators have spoken about the film, and therefore create a feeling of patriotism among the spectators who think to be cannibalize more by the Hollywood movies, but think watch a movie international dimension.

In addition to communicate massively and target people who live in each country, the studios hollywoodien are using themes that have concerned all the continents: the Second World War, the Cold War, espionage, terrorism or religion.

Using subjects historic or subjects to scandal, everyone have the same feelings, they are concerned about the movie and  the country, which allows you to fill the rooms and therefore well sell films but also all the products like CD, DVD ...

Indeed 50% of profits from derivatives products, which in logic of globalization, product have been produced in countries with low costs, equipped setting country to strong technological expertise, and now studio sell in the world.

We can say that: the barriers to globalization are slumped little by little because of a distribution of 30% of revenues have made for exports are 5 years; today the ratio is 50%, it’s not due to a plunge of the domestic market but it’s thanks to a request more important foreign nations with the collapse of the Soviet Union and its economic reconstruction with a capitalist system opening and to capitalism of the China.

We can say that the hollywoodien’s studios considered globalization from logic of profitability.

B – Hollywood, a world “example / target” concerning the cinema market.
Historically, Hollywood always has been the main model and the main actor of the film industry on the global market. Globalization always has caused problem to the North American giant. It begins with foreign languages and technical problems, a few people spoke English in the early 1930’s with meant many problems for exportation and it was technically impossible to dub the film.

Then happen the Hollywood Golden Age, there were a few actors on the market and many people went to Hollywood to make movies. 

Decline began with a federal antitrust action with separated the films’ production and their way of distribution. Moreover, the television expansion in the world after the Second World War made the customers more exigent. They just asked for more quality in the movies industry and the cinema became a fine art industry.

Globalization came back in front of the scene after the Second World War with the multiplication of film producer all over the world. It’s just a kind of auto regulation with an increasing need of national identity.

However, Hollywood appears as the main model for many film industries and stays the reference on the market. We can prove this fact with the numerous “Wood” named industry.

A non-exhaustive list of “Wood” named film industries

	Name
	Origin

	Bollywood
	Bombay film industry (India)

	Chollywood
	Peruvian film industry

	Dhaliwood
	Bangladeshi film industry

	Hollyhammar
	Swedish film industry

	Lollywood
	Pakistani film industry

	Mollywood
	Mormon film industry

	Sollywood
	Sindhi film industry

	Valleywood
	International film studio (Wales)

	Wellywood
	Wellington film studio (New Zealand)


Source: Wikipedia

Regarding the competitors, Hollywood film industries make everything possible to gain a competitive advantage like producing “Blockbusters”, movies with many million dollars as budget (Ten years ago, average US film budget was 15m$ and French film budget 5m$)  . Moreover they try to kill costs in their own country first with installing numeric cinema with would reduce significantly the distribution costs (decrease from 1 000 $ to 100 $ per cinema). North American movies producers also create some niche markets with different kinds of movies, like documentary, experimental and independent films.

Today, the quantity of film produced is equivalent in America and in Occidental Europe (about 750 movies each). Asia is the leader regarding the number of produced film with 850 movies, but with non-exported movies because of too big cultural gap for US and EU markets (biggest movies consumers).

We can focus on a specific market: the European Union. One of the main film consumers present on this market particularly three principal countries: England, Germany and France.
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On the both graphics: EU movies frequentation in function of its origin (Source: Observatoir européen de l’audiovisuel)

We can see on the both graphics the US domination is always there, but with a decreasing market share. It’s easy to observe that the national films are more and more present on their own market. It confirms the global tendency to have a stronger national identity facing the US films domination. It’s also possible to notice another tendency with the increasing part of European movies out of their national country. It may reflect a new identity: a European one.

 The second graph confirms the US domination and we can observe which are the main actors on the EU films market. Confronting the market share graph and frequentation number in the table above, we can conclude not every country film production can be exported on the EU market (for example Germany and England are one the main consumers and producers but they have a low market share).


On the graph following next page, we can see the cinema market is not at its best but the five main markets represents more than seventy-five per cent of the global EU market (twenty-five countries). We have several indicators showing the EU cinema is doing its best to be competitive faced to the US. In 2006, the average budget per film jump from 577m£ to 842m£ (+68 %), the global consumption increase of 3,6% (France : +7,6%; Germany: +7,4%).
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The French example

A new fact happen in 2006, for the French market, there was more French film seen in cinema than the Hollywood one. This exceptional fact wasn’t arrived since more than twenty years (Source: lefigaro.com) and many figures are there to prove it.


The French films market shares reach 44,7% in 2006, a new record with 188 millions of tickets sold (948 millions in the entire EU), induced by an increasing frequentation of the cinema (+7,6%).

French people are the main EU consumers with an average of 3,2 movies seen per habitant, per years.

From the point of view of the CNC (Centre National Cinématographique: French cinema management and regulation), the French films offer is more and more in adequacy with the public wants. The CNC director, Véronique Cayla, says we have our own blockbusters produced, like “Les Bonzés 3”, “Camping”, “Astérix”…






